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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from the Director: 
Good morning.  
 
I hope everyone had a wonderful Thanksgiving and you are looking forward to a busy holiday 
season. 

The Arizona Humanities Council (AHC) received some wonderful news right before the 
Thanksgiving holiday and I wanted to take a moment to congratulate them on this incredible honor.  
The AHC was awarded the 2006 Helen and Martin Schwartz Prize by the federation of State 
Humanities Councils for its “Heritage Traveler Web site,” which was developed in conjunction with 
the Arizona Office of Tourism.  I encourage you to visit the site at 
www.arizonaheritagetraveler.org, which features nearly 200 heritage destinations throughout the 
state and allows travelers to plan an itinerary for their Arizona vacation based on interests ranging 
from astronomy to architecture to Native American and Old West History.  Since October 2005, this 
site has received more than 2 million hits from viewers interested in Arizona’s history and culture.  
We are honored to have partnered with AHC on this site and congratulate them on receiving the 
Schwartz Prize, which is a national award given annually to an outstanding public humanities 
project.  The judges were impressed by both the collaboration between AHC and AOT, and by the 
unique nature of the product of this collaboration.  We look forward to continuing our partnership 
with AHC and reaching out to the valuable heritage traveler. 

Have a great week.  

  

Margie A. Emmermann 
Director 
Arizona Office of Tourism  

http://em.contactdesigns.com/ct/ct.php?t=1848377&c=880087140&m=m&type=1&h=538961A6D3690BAA362F79114A732E04


AOT News Flash 

AOT Presents “Branding Arizona” Workshop Series 
The Arizona Office of Tourism (AOT) is proud to present complimentary workshops on "Branding 
Arizona" at a location near you. Each workshop will cover what a brand is; how AOT is branding 
Arizona; how the Arizona brand impacts your region; and how you can leverage the Arizona brand 
to differentiate your products in the marketplace.  For more information or to register please contact 
Sarah Martins at 602-364-3687 or via email at smartins@azot.gov. Workshops will be held in the 
following locations: 

November 29th, 2006 
10 a.m. – 12 p.m. 
Prescott Resort  
1500 Hwy 69 
Prescott, AZ  

December 6, 2006 
1 p.m. – 3 p.m. 
Shilo Inn  
1550 Castle Dome Ave  
Yuma, AZ 85365 

December 13th, 2006 
10 a.m. – 12 p.m. 
Arizona Historical Society  
Board Room  
1300 North College Avenue  
Tempe, AZ 85281 

December 20, 2006 
10 a.m. – 12 p.m.  
JW Marriott Starr Pass Resort and Spa  
San Pedro 1 
3800 West Starr Boulevard 
Tucson, AZ 85745 

Requesting Calendar of Event Information  
The Arizona Office of Tourism is requesting event information to be considered for the calendar of 
events posted at www.ArizonaGuide.com. The calendar is currently updated with events through 
March 2007. We would like to receive information for events that occur through June 2007 or 
beyond. Events to be considered must be open to the public and of interest to participants or 
spectators from neighboring communities across Arizona or from out of state. Submissions should 
include the date, including the year; community in which the event takes place, name of event; 
venue; venue address; description; admission, event time; phone number and/or Web site for the 
public to obtain additional information. Please include your contact information so that we may 
reach you with any questions we may have prior to posting your event. Photography to accompany 

mailto:smartins@azot.gov
http://em.contactdesigns.com/ct/ct.php?t=1848378&c=880087140&m=m&type=1&h=538961A6D3690BAA362F79114A732E04


any event listing is encouraged, and we can supply you with an image information form. December 
2006 events may also be submitted immediately if the event is not already posted. Please check the 
Web site to see if your event is already included. Information on 2007 events should be submitted 
by January 1, 2007.  If you have questions or would like an event submission form, please contact 
Marjorie Magnusson at Mmagnusson@azot.gov or by phone at 602-364-3695 or fax at 602-364-
3702.  

Trippin' with AOT  

Brochure Distribution Opportunities 
The Arizona Office of Tourism will exhibit at the Vancouver Golf & Travel Show in Vancouver, 
BC February 17-18th, 2007.  This consumer show expects to attract more than 20,000 Canadian 
golfer enthusiasts over three days. AOT is offering the opportunity to have your brochures 
distributed for $200, plus shipping.  Space is limited.  If you are interested in participating in this 
event, please contact Kristy Swanson at kswanson@azot.gov or call 602-364-3696. 

The Arizona Office of Tourism will also exhibit at the Toronto Star Golf & Travel Show in 
Toronto, Ontario, March 9-11, 2007.  This consumer show expects to attract more than 30,000 
Canadian golfers over three days. AOT is offering the opportunity to have your brochures 
distributed for $200, plus shipping.  Space is limited.  If you are interested in participating in this 
event, please contact Kristy Swanson at kswanson@azot.gov or call 602-364-3696. 

AAA FAM Tour 
AOT's Travel Industry Marketing Division recently hosted six AAA/CAA travel agents on a 
familiarization tour entitled "Super Structures: Arizona’s Amazing Architecture.” Five of the agents 
were from the eastern United States (Pennsylvania, Ohio, and West Virginia) and one from Ontario, 
Canada. Only two agents had previously visited Arizona. This very well-received familiarization 
tour made stops in Cordes Junction, The Grand Canyon, Flagstaff, Mesa, Phoenix and Scottsdale 
and highlighted attractions such as the Biltmore Resort & Spa, Gammage Auditorium, Mesa Arts 
Center, Taliesin West, Riordian Mansion State Historic Park, Museum of Northern Arizona, Lowell 
Observatory and Arcosanti. If you’d like additional information, please contact Kristy Swanson at 
kswanson@azot.gov.  

Industry News 

US travel market to hit $740 billion 
Prospects are good next year for both inbound and outbound leisure travel, according to AAA and 
the Travel Association of America (TIA).  Domestic leisure travel for the first half of 2006 was up 
3.5 percent over the same period last year, said Suzanne Cook of TIA. Business travel, however, 
was down 1 percent.  Business travel continues to be supported by the convention and meeting 
market, says TIA.  Domestic leisure travel overall this year should be up in 2006.  "We believe total 
expenditures will total $702 billion, which is up 7.5 percent over last year. There should be another 
increase in 2007, bringing the travel market to $740 billion.  (Travelmole.com 11/14/06)  
 
National Scenic Byways Blog 
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The National Scenic Byways Program will mark its 15th anniversary on December 18, 2006.  The 
program includes a national designation program, a competitive national grant program to fund 
byways projects and a technical assistance effort.  The Scenic Byways Coalition, made up of more 
than 30 national organizations supporting the National Scenic Byways Program from its inception, 
has joined together in this anniversary year with the U.S. Department of Transportation and 
America’s Byways Resource Center to chart the course of the program for the next fifteen years -- 
through 2021!  An integral part of this effort is the Byways 2021 Blog.  The Blog will be used to 
share ideas about future opportunities for the National Scenic Byways Program and to solicit 
comments and indications of support - as well as to stimulate other ideas about the future of the 
byways program.  Essays written by prominent byways supporters will be posted weekly on the 
Byways 2021 Blog - www.byways2021.org.  Each will highlight ideas for the future of the National 
Scenic Byways Program.  The goal of the Byways 2021 Blog is to create a powerful process for 
sharing ideas, expressing opinions and gaining consensus on the priority and importance of various 
byways futures, visions and opportunities.  The collected statements and a summary of the Blog 
consensus process will be made available to byways leaders, policy makers and the National 
Commission on Surface Transportation Policy and Revenues which will make critical 
recommendations to Congress on the future of surface transportation in the United States.  
 
Lufthansa Adds Munich-Denver Service       
Lufthansa will begin a daily service from Denver International to Munich on March 31 with an 
Airbus 340-300. The move will add $108 million to Colorado's economy but the airline has 
received $2 million in incentives, largely for marketing the service. (Rocky Mountain 
News.com/Business; Denver Post.com/Business) 
 
Major shift in US holiday travel trends: AmEx says 
The most popular time for holiday travel this year is not Thanksgiving weekend but the week 
between Christmas and New Year's, according to an American Express Travel poll. That's only one 
change in holiday travel patterns, however.  "Holiday travel has evolved considerably from the local 
family gathering to new, exciting adventures as travelers seize the opportunity to create lasting 
holiday memories," said Audrey Hendley, vice president of marketing, American Express Travel.  
That new most popular week was favored by almost a third of travelers. Other results:  
 
• Travel during Thanksgiving second most popular at 18 percent of     travelers.  
• Travel after the New Year was favored by 8 percent.  
 
In addition to the shift in schedules, more than half of the agents in the poll said customers are 
looking for new destinations instead of the tried and true.  Other trends:  

• Luxury vacations are at record high levels.  
• There's an increase in five-star hotel bookings.  
• There are more first class and business-class airline bookings.  

The survey found luxury travel this holiday season has increased most among couples and families, 
followed by mature travelers and singles.  American Express agents say that beach/resort, cruise, 
and ski/mountain vacations top the list as favorite getaways.  Almost half of those surveyed said the 
top reason for taking a holiday vacation instead of staying home are that kids are off from school. 
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Other major reasons for holiday vacations are that people are able to take time off, a desire to relax 
and get away from it all, and an interest in experiencing a new culture or country.  (Travelmole.com 
11/21/06)

Southwest Airlines becomes US’s largest carrier 
Southwest Airlines became the nation's largest carrier, flying the most passengers of any US airline 
last August, according to statistics from the federal Bureau of Transportation. The carrier flew 8.7 
million passengers for the month, which was the latest record available.  "The total includes 
domestic and international passengers. Southwest, which doesn't offer international flights, 
previously had ranked No. 1 in domestic passengers, but this is the first time it topped the list for 
total passengers," observed The Arizona Republic.  The move was interpreted as a sign that 
discount carriers now ruled the sky.  The next largest airlines by boardings in August were 
American, United, Delta, Northwest, Continental and US Airways. (Travelmole.com 11/21/06)

U.S. Unpopular Destination for Entry Process, Survey Shows  
In a survey released today, foreigners two to one viewed the U.S. as providing the "worst 
experience" for acquiring a visa, the Wall Street Journal reported. The multi-million dollar survey, 
funded by the Discover America Partnership, also found that the middle east, Asia and Africa, fared 
better than the U.S. in visitor opinions. The survey highlighted the travel industry's concerns that the 
Bush administration has lagged in speeding up the visa process and putting out the welcome mat 
(TA, 11/15). However, the negative perceptions of the U.S. are offset after the visitor actually 
travels in the country. In an accompanying chart, the paper showed that 39 percent of the surveyed 
travelers thought the U.S. entry process was the worst, followed by 16 percent for the middle 
east/sub Asia, 12 percent each for Asia and Africa. The partnership was formed by the Travel 
Industry Association and member companies. (Page A4, Wall Street Journal) 

Voice of the Traveler survey 
More than half (54%) of travelers said they were currently interested in going to a spa or a place 
where they can relax and rejuvenate themselves.  Almost a third (28%) of travelers said they were 
more interested now compared to five years ago in going to a spa or a place where they can relax 
and rejuvenate themselves. In fact, spa vacations ranked fifth when listing all the things people said 
they were more interested in doing now compared to five years ago. Among those who are 
interested in spa vacations, the majority (40%) are 35 – 54 years old; however, interest is also strong 
among 18 – 34 year olds (37%).  One-quarter (24%) of travelers said they were currently interested 
in taking a volunteer or service-based vacation. Interest was strongest among baby boomers, with 
the largest share (47%) of those interested in taking a volunteer vacation falling into the 35 – 54 
year old age range.  More than 35 percent of travelers said they were currently interested in 
traveling to places that cater to children. Among those who are interested, the majority (51%) are 18 
– 34 years old, presumably young families with young children.  One-quarter (25%) of travelers 
said they were currently interested in taking a spiritual vacation (e.g., religious retreat, pilgrimage).  
The appeal of a spiritual vacation spans the ages, with approximately one-third of each age group 
(18 – 34 years old, 35 – 54 years old and 55+) expressing current interest in taking such a vacation. 
More than half (56%) of travelers said they were currently interested in taking an educational trip 
where they and/or their family can learn something.  Editor’s Note: The Voice of the Traveler 
survey by the Travel Industry Association and Synovate was conducted in May among a 
representative sample of 1,500 U.S. adults. (TravelWire News 11/22/06)
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